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The change of values in a society has a large influence on future tourism developments, through consumer behaviour.
Thus, pluralism of values and diversity of life styles are reflected in the wishes and needs of tourists. While in the past
rather simply structured needs prevailed, leisure in future is going to be increasingly more connected with the needs
of self-ffulfilment and characterised by the search for the unknown. Many forecasts have it that the type of holiday
where people merely relax will lose on its importance, with the consequent increase in the importance of holidays
where people wish to experience something new and have fun. As early as in mid 1995 half of the population
belonged to the category of experience consumers.
Therefore, in future tourism industry has to orientate towards the "hybrid consumer", whose travel decisions and holiday activities become ever more complex. With generally increasing demands - also regarding services and amenities
-h
holiday-rrelated demands become ever more ambitious and staging the holiday world becomes ever more costly.

(Master plan for the development of tourism by the year 2020)

Montenegro Becomes Full Member of the European
Travel Commission

M

ontenegro is to become full member of the
European Travel Commission at its 71st General
Meeting held today and tomorrow at Malta.

Deputy Minister of Tourism, Neboj{a Popovi}, and
President of the European Travel Commission, Dr Arthur
Oberascher, signed the document for Montenegro's accession as a full member to ETC, which made Montenegro the
36th member of the European Travel Commission, an
organisation gathering National Tourism Organisations of
European countries to market "Destination Europe", promoting specific and characteristic features of each country.
Addressing the members and Board of Directors of the
European Travel Commission, Deputy Minister of Tourism,
Neboj{a Popovi}, highlighted the importance for
Montenegro of becoming an ETC member and the contribution Montenegro shall give to ETC activities relating to upholding, competitiveness and promotion of European tourism product.

Budva: Aqua Park

Construction
Commences
On Friday, 8th September, Montenegrin Minister of
Tourism, Predrag Nenezi}, laid the corner stone for
the first aqua park in Montenegro at the Topli{ Hill
above Budva. This marked the commencement of
works under the agreement signed in March this year
between the municipality of Budva and the Numerico
Trade Limited company, part of the Spanish corporation called Aqua Park.
It is expected that the aqua park is to open by the
summer season next year. A multi-year lease agreement for the land on the Topli{ hill, envisaged for the
construction of the Aqua Park which is to cost some
six to eight million euros, was signed in March this
year by the Mayor of Budva, Rajko Kulja~a and the
attorney of the Numerico Trade, Branko ^olovi}.
Numerico Trade was selected as the best bidder at the
tender announced by the Municipality of Budva.
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International Standards
for Tourism
iming to contribute to combat against trafficking and sexual
exploitation of minors, an Agreement for the implementation of
the Code of Ethics to protect children from sexual exploitation in
tourism was signed at the Queen of Montenegro hotel in Becici on
September 15. Signing of this significant document was organised by the
OSCE Mission to Montenegro in cooperation with the Ministry of
Tourism and Montenegrin Tourism Association with the support from
GTZ and French Government, whose representatives attended the official
ceremony in Be~i}i.

A

Signing of this Code of Conduct is yet another proof that, on its path to
Euro-Atlantic integrations, the Government of Montenegro supports and
applies all international standards. Having in mind that Montenegro is
soon to accede to the World Tourism Organisation, which recommends the
introduction of this standard, with today's signing of the Code we are
closer to reaching our goal - Montenegro as an upscale tourism destination - said Predrag Neneziæ, Minister of Tourism, addressing the guests
at the official ceremony in Be~i}i.
Apart from Minister Nenezi} and Luc Ferran, the Chair of the Executive
Committee for the Code of Conduct, "Ethics in Tourism" was also signed
by the representatives of hotel companies, travel agencies and transport
companies.
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Press Conference of the Minister of Tourism,,
Predrag Nenezzi},, NTO Director,, Vojin Vlahovi} and
Director of "Morsko Dobro" Rajko Barovi}

n Thursday, September 7, 2006, the Minister of
Tourism, Predrag Nenezi}, NTO Director,
Vojin Vlahovi} and the Director of "Morsko
dobro", Rajko Barovi}, held a press conference to
announce tourism data and impact so far this year and
expectations for the post-season.

O

Predrag Nenezi}

On the occasion, Minister Nenezi} informed that all
forecasts for Montenegrin tourism turnover this year are
to be surpassed.
Tourism season has been extended. The hotels at the
Montenegrin coast are almost fully booked, and that is to
continue until November. This year season is the best in
the past 15 years. The increase of all data monitored is
recorded, especially faster growth of revenues compared
to overnights. The image of Montenegro has been
enhanced greatly by intensive promotion at international
markets.

Vojin Vlahovi}

Moreover, the restoration of independence contributed
largely to the positive publicity of Montenegro for which
tourism is no more merely a priority development industry, but Montenegro has become a tourism state. This
year we keep receiving commendations for upgrading
our tourism product. We have good arrivals from the
region, especially from Serbia, thus proving wrong those
who were announcing the boycott of visitors from Serbia
after the referendum.
The Director of the National Tourism Organisation, Vojin
Vlahovi} announced the very good figures for the first
eight months this year, when Montenegro had 804,000
arrivals, or 20.4% more than over the same period last
year, accounting for some 5 mil nights and revenues of
214.3 million euros.

Rajko Barovi}

Again this year, upgrading the product quality was greatly contributed by the Morsko dobro in cooperation with
their partners. It is best confirmed by visitors who were
much more satisfied with the level of hygiene and
amenities at the beaches along the Montenegrin coast
than was the case in previous seasons. Beach lessees
have given considerable contribution to the Blue Flag
campaign that was seen this year at 13 Montenegrin
beaches, with 10 more in the pilot stage of the campaign,
informed Rajko Barovi}, Director of Morsko dobro.
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PRESS CONFERENCE ON THE
OCCASION OF THE WORLD TOURISM DAY
n the occasion of the World
Tourism Day, 27.09.2006, the
Minister of Tourism, Predrag
Nenezi}, held a press conference at the
Government PR Bureau.

O

Addressing the press, Minister Nenezi}
said that this year we have good reasons
to mark the World Tourism Day with the
view of the results attained in the past
eight months. We managed to attract the
leading world tour operators and visitors
from all over the globe in much larger
numbers than in the previous years.
Minister expressed his belief that this year
we will have one million visitors and 300
euros million from tourism.
The World Tourism Organisation predicts
that by the end of the decade, international arrivals will top one billion with all
those people spending billions and billions

of dollars and
euros.
The
trends at the
world tourism
market
are
powerfully
reflected on
Montenegro
defined as a
tourism state.
This year, the
best in the
past
fifteen
years,
is
marked by new
records in Montenegrin tourism. The
arrivals have increased significantly, the
season has extended, the level of product
quality in all its segments has imrpved
considerably, we are having faster growth
of revenues compared to nights and ever
more diverse offer - these are but a few
features of this year's season.
The Minister
pointed out
that the results
recorded this
year confirm
the orientation
of Montenegro
to continue the
path
of
dynamic, yet
sustainable
tourism development.
All
the indicators
of
tourism
turnover so far
confirm
the
forecasts of
the
World
T o u r i s m
Organisation

that Montenegro is the fastest growing
tourism industry in the world. He
announced that next week Montenegro is
to become the full member of the
European Travel Commission, and that it
is soon expected for Montenegro to
accede to UNWTO.
Upgrading the quality of the Montenegrin
tourism product implies the continuation
of the prudent and dynamic branding,
promotion and PR activities at different
tracks. In that sense the objectives of the
"Tourism Enriches" campaign by which the
World Tourism Day is being marked
throughout the world are well reflected in
Montenegrin tourism development.
It is my great pleasure to see the citizens
of Montenegro supporting once a vision
and now a realistic strategy of tourism
development which sees quality in all links
of the entire tourism service chain as the
only right development path for
Montenegro, said Minister Nenezi}, congratulating this day to all the citizens of
Montenegro, to tourism employees and all
those who directly or indirectly contribute to successful development of
Montenegrin tourism.

www.visit-montenegro.org
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Tourism Enriches
is an awareness campaign of the World Tourism Organization
Tourism is number 1 in world trade. It is the largest export earner and employs millions of people
around the world, directly or indirectly. Most of these jobs are in small or medium-sized,
family-owned businesses.

And tourism enriches in many other ways…
- International tourism is the world's largest export earner and vital to
the balance of payments of many countries. For small, developing
nations tourism is often the only way they can compete in the dynamically expanding services sector.
- Tourism jobs and enterprises are usually created in the most underdeveloped regions, helping to equalize economic opportunities hroughout the country. This also provides an incentive for residents to remain
in rural areas rather than follow the exodus to the already overcrowded cities of many developing nations.
- Taxes on hotel stays, restaurant meals and other tourism-related goods
and services fill the coffers of local, regional and national governments.
Tourism enriches individuals, families and entire communities-which would
be so much poorer in spirit without the opportunities that tourism allows.

But enrichment is not just economic…
- As tourism increases, so does a destination's need to improve infrastructure to handle the influx. New airports, roads, marinas, sewage
and water treatment plants and dozens of other projects are the
result, providing a substantial improvement in the residents' own lives
from cleaner drinking water to speedier communications.
- The environment and local culture receive a boost when authorities
restore monuments, open museums and establish natural parks to lure
visitors.
Tourism is the world's largest growth industry. Tripling in size and economic impact over the past 50 years it is forecast to triple again over
the next 20 to 30 years.

Our travel spending benefits a long chain of people,
some directly…
-

Hotel staff
Tour guides
Ticket takers
Souvenir sellers
Waiters and waitresses
Farmers
Transport workers
Laundries
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- Artists and craftspeople
- Ski instructors

And still others who may not even be aware that
they, too, are part of the world's largest industry…
-

Police and security services
Aircraft builders
Camera makers
Architects and engineers
Construction workers
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Tourism leads to improved lives and increased
understanding among all the people of the
world.
- Guests and hosts mutually benefit from the constant exchanges
flowing in both directions. An Asian student riding rough
across the Andes Mountains on public buses, a retired
Canadian couple trekking Java with stays at locally-run guest
houses and a Middle Eastern businessman treating his family
to a jaunt through the capitals of Eastern Europe are all
eagerly embracing new worlds.
- Even package tourists at the Mediterranean seashore
inevitably absorb something of the surrounding culture, even
if no effort is consciously made. Attending a town fiesta, having a meal in a local restaurant or bargaining for a souvenir
puts the tourist in contact, albeit briefly, with another world.

It is an enriching experience.
The World Tourism Organization predicts that by the turn of the
decade, international arrivals will top one billion with all those
people spending billions and billions of dollars, yen and euros.

The opportunities for combined holidays at the sea and in the mountains,
same-day trips and visits to cultural and historic monuments of Montenegro,
as well as active holiday offer are featured by all travel agencies and hotel
operators in Montenegro. Good visits, primarily by international visitors,
extended season, faster growth of revenues than nights mark this year
tourism season.
A huge advancement is seen in the fact that Montenegrin public has supported and accepted the vision of quality in all links of the tourism service
chain to be the only right development path.

WTTC (World Travel and Tourism Council) forecasts
by the end of this year:
It is estimated that travel and tourism GDP will reach close to €300 mil,
or that the contribution of tourism, direct and indirect, to total GDP in
2006 will account for 15.7%, (in 2005 it was 15.1%, while by 2016
it will reach 22.1% or €698.0 mil).
- GDP generated by travel and tourism, contribution of tourism, direct
and indirect, to total GDP in 2006 will account for 15.7%.
- Total employment in tourism economy (direct and indirect) in 2006 is
estimated at 24,200 jobs, or 16.8% of total employment (in 2005 16.2%).

Main Features of the 2006 Tourism Season
Almost 90% of all the activities envisaged by the Government
Action Plan to prepare for the season have been implemented.
Tourism industry, hotel owners and operators in particular, and
most of the municipalities, invested more efforts than ever, which
resulted in higher quality within all segments of tourism offer.

Pres briefing of the Secretary to
the Ministry of Tourism, @eljka
Radak

The projections of the Ministry of Tourism from the Economic
Policy for this year are attained and even exceeded, thus continuing the trend of two-digit increase of revenues and arrivals. The
tourism season has extended and hotels are booked until
November.

he Secretary to the Ministry of Tourism, @eljka Radak, held a
press briefing regarding current projects, employment in
tourism and plans for the coming period on Friday, September
1, 2006. On the occasion, the Secretary to the Ministry of Tourism,
@eljka Radak, said that the 2006 tourism season, judging by the data
for the first eight months, is one of the most successful ones from
1991 onwards.

2006 tourism season is the best for the past 15 years. The
increase of all data monitored is recorded, especially faster
growth of revenues compared to nights. The image of Montenegro
has greatly improved by intensive promotion at international markets and global media, such as CNN and EuroNews. Restoration
of Montenegrin independence gave a substantial positive publicity
worldwide.
Substantial investments are effectuated in hotel industry and this
year a number of hotels have reached the highest world standards
when it comes to diversity and quality of their amenities.
The urban centres, promenades, beaches and roads are much cleaner and better kempt. There is the new airport in Podgorica and the
reconstructed and modernised airport in Tivat, reconstructed roads
leading towards Serbia, and the Montenegrin coast.
Enhanced and diverse extra offer at the tourism places in
Montenegro, the programmes and events enticing visitors to come
to Montenegro. New restaurants, discos, night clubs of the
European standards, with an offer competitive to other tourism
destinations in Europe.
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Regarding employment in tourism, the Secretary to the Ministry
announced that during this summer season the total of 4,297 seasonal workers and 5,898 non-residents have been employed in the
tourism sector, and there were vacancies announced for permanent
jobs as well. Some 2,000 new jobs are provided in the newly opened
and modernised hotels "Splendid", "Queen of Montenegro",
"Rivijera", "Mediteran" and "Montenegro Best Western".
According to the announcements, an investment group from
Hungary is ready to invest two billion euros in high category facilities and generate some 10,000 jobs. Upon the agreement between a
Swedish business school and the "Imobilia" company, as of October
a Business School is to start operation. It is to be attended by some
60 students, and training will be conducted in English. This will provide more qualified personnel for the Montenegrin tourism sector. As
for the plans for the coming period, a golf course is to be developed
and camping, rural and agro-tourism, cultural, religious and sustainable tourism in national parks projects will be offered for donor support, thus creating conditions conducive for tourism season to extend
to 365 days a year.
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Her Excellency
the Ambassador
of Estonia Visits
the Ministry of
Tourism
eputy Minister of Tourism, Neboj{a
Popovi}, with his aides, received
today in Podgorica Her Excellency
Karin Jaani, the Ambassador of Estonia in
Montenegro.

D

Expressing his pleasure with the visit, the
Deputy Minister informed Her Excellency
of the current situation in the tourism sector,
the tourism data for this season, investment
opportunities in large Greenfield projects of
Montenegrin tourism and the assisting
infrastructure.
Ambassador Karin Jaani informed the representatives of the Ministry of Tourism of
increasing interest at the Estonian market
for Montenegro as a tourism destination and
expressed her expectations that in future this
market will account for a larger share of
international arrivals to Montenegro.
It was agreed at the meeting to establish
closer cooperation in the field of tourism
between the two countries, especially
regarding eco-toruism, considering that the
Republic of Estonia records considerable
growth and development in this segment of
the market.

Minister of Tourism Predrag
Neneziæ Meeting International
Donors
n Thursday, 28.09.2006, at the invitation of the Minister of Tourism,
Predrag Neneziæ, III Coordination Meeting with representatives of international donor organisations involved in the implementation of projects
important for the development and enhancement of sustainable tourism in
Montenegro was held at the Government of Montenegro.

O

The meeting was attended by the representatives of UNDP, GTZ, IRD, CHF,
USAID, EBRD, EAR, REC, Austrian-Montenegrin partnership for Bjelasica and
Komovi, CIM, as well as the representatives of the Ministry for Environmental
Protection and Physical Planning, Office for Sustainable Development and the
National Tourism Organisation.
The activities of the Ministry of Tourism regarding development projects, privatisation, legal and institutional framework, promotion, etc and the preliminary
Report on the Impact of Summer Tourism Season were presented at the meeting.
The Minister of Tourism, Predrag Nenezi}, informed about the activities undertaken pursuant to the Action Plan to prepare for the season, and progress attained
regarding the upgrading of road infrastructure, water supply, promotion on global TV channels CNN and EuroNews, and the activities undertaken towards the
creation of high-quality product.
Moreover, he informed about the development priorities in tourism, highlighting
the Greenfield investments, development of mountain, village and agro tourism,
cultural, religious, adventure and youth tourism as areas that should be supported
in future.
Analysing the achievements between the two donor meetings, it was concluded
that 49 projects have achieved progress in their implementation, while 35 new
projects were launched.
The largest number of projects relate to modernisation of tourism organisations,
cleaning and marking hiking and cycling paths, renovations or development of
mountain huts, training for mountain and nature guides, publication of maps, promotional material, etc.
Representatives of international organisations expressed their
pleasure with the cooperation so far and presented successfully
implemented initiatives and projects, and initiatives to be supported in the coming period.
Bearing in mind that the Ministry of Tourism is the coordinator of
activities implemented in cooperation with international organisations, focused on enhancing Montenegrin tourism product, some
joint activities and future cooperation of the Ministry with all the
given donor organisations and institutions was proposed.

www.mturizma.cg.yu
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